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Yro Takoe BRICS Business Magazine

@ JKypHas, agpecoBaHHbIi I7106aIbHBIM MHBECTOPAM, OM3HEeCMeHaM, ITOJIUTUKAM U SKCIIEPTHOMY COOOIIEeCTBY. BhIXosIee yeTbipe
pasa B I'oji IeJIOBOe U TyMaHUTapHOe U3aHMe 0 ObICTPOPA3BUBAIONIMXCS PHIHKAX, OOBSICHSIOIIEE, KaK MIOHATH APYroro.

Llenb mpoeKTa — HaJIaAUTD MPSIMOit 06MeH MHbopmaleit mexxay crpanamy BPUKC+ u ipyrumu pa3BMBaOIMMUCS PhIHKAMNA.

BRICS Business Magazine — craperiiiee nsganue o BPUKC B Poccun. Beixogut B cBeT ¢ 2012 roga Ha pyCCKOM U aHIJIUICKOM SI3bIKaXx.
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OTpacneBblie 1 COObITHITHbIE NPOEKTbI, @ TAK)KE MHBECTULMOHHbIE NYTEBOAUTENU

I1y6}1MKy|OTC9I B Buae crneuumasibHbiX HpMﬂO)KeHMﬁ.

BRICS



BPUKC 2024

,- BPHIKC - 3T0 110-CBOeMY YHUKaJIbHOE MEXIoCyapCTBeHHOe 00beAMHEeHEe, B paMKaX KOTOPOTO CTPaHbI — ITPeACTaBUTETbHULIBI
pa3IMUHBIX CAMOOBITHBIX IIMBUIM3AIIMI B3aMMO/Ie/iCTBYIOT HA OCHOBE paBHOIMPAaBMS ¥ B3aMMHOTO YBaskeHMsI, a TaKKe IMPUHITUIIOB

OTKPBITOCTU U COJIMOAPHOCTN. Pemienus IIPUMHNMMAIOTCS I10 UTO'aM BCECTOPOHHET'O O6CY)K,E[€HI/IH Ha OCHOB€ KOHCEHCYCAa.

B HOBOI1, pacmupeHHoi, KoHurypauuu BPYKC 3anumaet cBbiie 30% 3eMHOI cyIim, ooamaeT 45% MUpPOBOro
HaceyseHus (3,6 MJIpH, UejioBek), obecrieunBaeT cBbilie 40% Bcero oobeMa m00b1uM HeTH, OKOJIO YETBEPTY MUPOBOTO

9KCIIOpPTa TOBapoB 1 06xoauT 1o BBII 1o rmapureTy MOKyIaTeaIbHO! crtocooHoCT «I'pyTimy ceMu» ¢ EBpocoio30M, BMeCTe B3SIThIX. !,

Cepren PsabkoB, 3aMeCcTUTENb MUHUCTPA MHOCTPaHHbIX aen Poccuiickon @epepaumm, wepna Poccun B o6veanHeHnn BPUKC

(umTtata u3 ctatbm «MHCTUTYT MUpPOBOro 6obLIMHCTBAY B XypHane BRICS Business Magazine, oceHb 2024).
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O yem nuwet BRICS Business Magazine ooo
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Q BRICS Business Magazine HaxoauTCs BHYTPY pa3BUBAIOIIETOCS MUpa U CocobeH 3PpHeKTMBHO
M3BJIEKAThb M3 HEro HoBble 3HaHMs. ComepykaHye KypHaJsa JyJllle BCEero OMMChIBAETCS AEeBU30M: ~ 3
_ - - . . 1 <
«Bridging communities. Guiding Investors. Leading Nations». . P RI®
11 11
Bridging Communities Guiding Investors Leading Nations
(O6bveanHan coobuwecTsa) (Momoras nHBecTopam) (Hanpagnsis Haumm)
BPUKC - 370 coobluecTsa noaen, BPUKC - Hanbonee nepcnektnsHas BPUKC - nepenoBoe o6beamHeHme,
06beaMHEHHbIX PA3NIMYHbIMU LLENSIMU ¥ OMHAMWYHO Pa3BMBAKOLLLASCS YaCTb MEHSIIOLLLEE [M0BANbHYI0 SKOHOMMUYECKYH
M MHTEpeCcaMu, KOTopble SBNSKTCS MWPOBOW 3KOHOMUKU. XKypHan - naowaaKa, apXUTEKTYPY, IPETEHAYIOLEE Ha POSib,
FMaBHbIM reHepaToOpoM Maew, obecneunBaloLLas COBPEMEHHOIO KOTOpas afAeKBaTHO OTPAXKAET ero
CMbIC/I0B, COLMANBHbIX, KYbTYPHbIX rnobanbHOro MHBECTOpa BCEMMU BCEBO3PACTAIOLLYI0 IKOHOMUYECKYIO
M 3KOHOMMUYECKMX TPEHA0B, BAUSHOLLMX HeobXxoAMMbIMU CBELEHWSMM O LieNeBbiX MoLb. XKypHan - NoWaaKa, Ha KOTOPOit
Ha MUPOBYIO NOBECTKY AHA. XKypHan — PbIHKAX Y HaBbIKaMMW NPaBWIbHO MOHMUMATb, B MHTEPBbIO W CTATbIX BEAYT AMCKYCCHIO
MeCTO BCTpeun npeacraButenei npeackasbiBaTbh U AENCTBOBATb MONUTUKM U MX BAMKAINLIME COBETHUKM,
AenoBbiX U NpodecCMOHaNbHbIX B HE3HAKOMOM cpege. rno6aibHble U NoKanbHble think tanks
coobwects bPUKC, roe oHu genarcs M aBTOPbI DYHAAMEHTAbHbIX TPYAOB
OMNbITOM pelweHUA I'IpO6J'IeM M CO34ak0T 0 Cy,ﬂ,b6e CTPaH U LI,MBMﬂM3aL|,Ml7|.

KOHTYpbl HOBOFO MMpa.
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TouHoe npeacTaB/JIeHMe O UNUTATe/IAX J)KypHala MOJKHO ITOJIYUNUTD, IIOCMOTPEB Ha CIIMCOK YUYaCTHMKOB MEXIOYHAPOAHDBIX

dopymos B ctpaHax BPUKC+. B Poccun ayguropust BRICS Business Magazine — ato ayautopus I[leTepbyprckoro

MEKIYHAPOIHOTO SKOHOMMUYECKOro ¢popyma.

AWJMTOPMIO MOXXHO pa3aesiuTb Ha TPU OCHOBHbIE YaCTuU:

NOJIMTUYMECKUE OEATEJIN,
npeacTaBnstowme CTpaHbl

C BbICTPOPACTYLIMMM IKOHOMUKAMM,
XXeNnarlLime BbICKa3aTb CBOK TOYKY 3peHMUs
MO BaXXHEWMLIMM BOMNPOCAM MOBECTKU AHS
BPMKC 1 6bITb yCNbIWAHHBIMK B 3TUX

CTpaHaxX 1 BO BCEM 0OCTa/IbHOM MUPE.

FMOBAJIbHbIE UHBECTOPDI,
PYKOBOOUTEJIMKOPMOPALIMIA
M HOBbIE I'Ipe,EI,I'IpMHl/IMaTenl/I,

MLLYLLME TOYKM poCTa.

SKOHOMMUCTbI n MOJINTONOIN,

3adHATblE ONMUMCaHUNEM TeKyLu,eﬁ
CUTyaunn u BbidBIEHNEM

TPEH0B.




Mepuoamu4HOCTb U TUPAX

B 2026 rony 3armiaHMpOBaH BbIXOL, 3 HOMEPOB XKypHasa.

Tupax kaxxporo Homepa BRICS Business Magazine coctaBnsiet
ot 21 000 go 25 000 3k3eMnnApoB B 3aBUCUMOCTHU
oT MacwTtaba ¢popyMoB, Ha KOTOPbIX OH NPeACTaB/EH.

Auctpubyuus

FapaHTI/IpOBaHHaH OOCTaBKa JXypHaJia ITpeaCTaBUTeJISIM LieJIeBOM AYINUTOPUN

obecrieuMBaeTCs YeThIPbMSI KJIFOUEBBIMM KaHAJIaMM PaclIpOCTPaHEHMS
40%
o Ilopgmucka u agpecHas pacCbliKa

40% MeskmyHapoaHble U poccuiickie meoBbie (POPyMbI

10% 5-3Be3mouHbie oTenu B Poccun u npyrux crpaHax BPYKC+

10% HOpyrue KaHa/Ibl




Undopmaumsa 06 uspaHum

FPA®UK BbIXOOA B 2026 TOAY

HOMEP COAYA MAKETOB
Ne 1 13 anpens 2026
Ne 2 11 aBrycta 2026
Ne 3 18 Hos6psa 2026

BbIXOA4 B CBET
22 anpens 2026

21 asrycta 2026

1 nekabps 2026

LWEHbI HA PASMEWEHUE PEKJIAMbI*

e 1/1 nonoca

e 1/1 cneunonoca

e 1/1 nonoca B nepBou TpeTU. ...

* Bce ueHsl He skaroyarom HAC

1000 000 py6.
1 400 000 py6.

1 200 000 py6.

2 600 000 py6.
2 100 000 pys6.
1 900 000 py6.
1 800 000 py6.
2 300 000 pys6.
1 600 000 py6.
2 500 000 py6.

TEXHUYECKUE TPEBOBAHUA

O6pesHoit popmat n3gaHma — 200x265 mm.

Ha Bcex peKnaMHbIX MaKeTax 0653aTeNbHO A0/MKHA ObITh MOMETKA «peKknama»
MNN «KHaA NpaBaXx peKiaMbl».

PeknamHble Mogynu npuHmMMatotca B popmatax TIFF n EPS.

PactpoBble unnoctpaumnm B HE06X0AMMOM pasMepe O0/KHbl MMETb pa3pelleHmne
He Hmxe 250 dpi (Ha obnoxky - 300 dpi).

CyMMa Kpacok He pomkHa npesbiwaTb 300% (330% nnsa 06noxek).

Ob6si3aTenbHO NpefocTaBfieHne LBETHOM pacneyaTku peknamMmHon nybamnkaumu,
MOANMCAHHOM B NeYaTh C yKa3aHWeM AaTbl BbIXOAA B XXypHane.

Pacnevatka fLO/MKHA COOTBETCTBOBATb 3IEKTPOHHOM BEPCUM.

LiBeTHas pacneyaTka He sBnseTcs 06pasLoM LBeTa.

bonee no0pobHsie mexHuUYeckue mpebo8aHus K peKnaMHsIM MOOYJISIM 8bICbIIAOMCS O0NONHUMENbHO.

KOHTAKTDbI

+7 (495) 532 6337
sales@bricsmagazine.com
www.bricsmagazine.com
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